
Fair 
pricing

ESG factors: investors’ ranking

Total 12,000 consumers 
across 12 countries

Global

Data 
protection

81.5%

Marine life
conservation

72.4%

Transparent
accounting

81.4%

Sustainable
long-term growth

74.9%

Well-being
support

72.0%

Avoiding
water waste

72.8%

Fair 
pricing

76.4%

High regard for 
sta� health / safety

72.9%

Company’s
ethical values

71.3%

Natural capital
preservation

70.5%

Action against
climate change

68.8%

Fair treatment
and remuneration

71.8%

Cuts to pollution/
carbon emissions

72.1%

Partership /
suppliers
organisation

63.6%

Avoid morally
questionable
business
66.6%

Humane treatment
of animals

68.7%

Clean
transportation

63.7%

Local
infrastructure

66.0%

Shareholder
voting rights

64.0%

Quality
education

68.6%

Diversity
and inclusion

62.2%

Donation
to charity

54.7%

Combat against
global poverty

66.0%

1000 consumers
including 840 investors

UK

Data 
protection

79.4%

Transparent
accounting

78.2%

Fair 
pricing

77.2%

Sustainable
long-term growth

72.7%

Marine life
conservation

70.7%

Company’s
ethical values

69.9%

Well-being
support

67.4%

Avoiding
water waste

66.4%

High regard for 
sta� health / safety

69.6%

Natural capital
preservation

63.2%

Action against
climate change

63.0%

Fair treatment
and remuneration

69.1%

Cuts to pollution/
carbon emissions

67.3%

Partership /
suppliers
organisation

58.7%

Avoid morally
questionable
business
62.6%

Humane treatment
of animals

68.0%

Clean
transportation

54.6%

Local
infrastructure

59.9%

Shareholder
voting rights

58.3%

Quality
education

60.3%

Diversity
and inclusion

57.5%

Donation
to charity

50.4%

Combat against
global poverty

59.4%

1000 consumers
including 760 investors

Belgium

Transparent
accounting

77.5%

Data
protection

73.9%

Fair 
pricing

70.4%

Marine life
conservation

68.6%

Well-being
support

67.9%

Avoiding
water waste

67.6%

Company’s
ethical values

59.4%

High regard for 
sta� health / safety

66.7%

Natural capital
preservation

65.0%

Action against
climate change

56.2%

Fair treatment
and remuneration

66.9%

Sustainable
long-term growth

64.5%

Cuts to pollution/
carbon emissions

62.5%

Partership /
suppliers
organisation

53.9%

Avoid morally
questionable
business
59.5%

Humane treatment
of animals

65.0%

Clean
transportation

50.6%

Local
infrastructure

56.6%

Shareholder
voting rights

52.8%

Quality
education

61.3%

Diversity
and inclusion

51.8%

Donation
to charity

46.4%

Combat against
global poverty

57.8%

1000 consumers
including 810 investors

Germany

Data 
protection

78.8%

Fair 
pricing

74.8%

Transparent
accounting

74.7%

Marine life
conservation

72.6%

Well-being
support

60.4%

Avoiding
water waste

70.7%

Company’s
ethical values

65.2%

High regard for 
sta� health / safety

70.1%

Natural capital
preservation

64.9%

Fair treatment
and remuneration

69.3%

Sustainable
long-term growth

65.7%

Cuts to pollution/
carbon emissions

66.0%

Partership /
suppliers
organisation

52.9%

Avoid morally
questionable
business
59.5%

Humane treatment
of animals

66.1%

Clean
transportation

55.6%

Local
infrastructure

58.9%

Shareholder
voting rights

56.3%

Quality
education

57.7%

Diversity
and inclusion

53.7%

Donation
to charity

46.5%

Combat against
global poverty

60.7%

Action against
climate change

61.5%

1000 consumers
including 810 investors

France

Transparent
accounting

76.5%

Data
protection

76.3%

Avoiding
water waste

76.0%

Fair 
pricing

71.3%

Marine life
conservation

71.8%

Natural capital
preservation

70.0%

Sustainable
long-term growth

69.0%

Well-being
support

68.9%

Company’s
ethical values

57.5%

High regard for 
sta� health / safety

68.9%

Fair treatment
and remuneration

65.6%

Cuts to pollution/
carbon emissions

68.5%

Partership /
suppliers
organisation

58.1%

Avoid morally
questionable
business
60.4%

Humane treatment
of animals

68.2%

Clean
transportation

56.2%

Local
infrastructure

62.6%

Shareholder
voting rights

56.5%

Quality
education

66.3%

Diversity
and inclusion

54.5%

Donation
to charity

49.8%

Combat against
global poverty

61.5%

Action against
climate change

66.4%

1000 consumers
including 740 investors

Spain

Data 
protection

80.2%

Transparent
accounting

78.7%

Avoiding
water waste

75.3%

Fair 
pricing

73.3%

Sustainable
long-term growth

72.4%

Fair treatment
and remuneration

72.1%

Well-being
support

70.8%

Company’s
ethical values

71.4%

High regard for 
sta� health / safety

71.6%

Natural capital
preservation

69.3%

Marine life
conservation

72.0%

Cuts to pollution/
carbon emissions

70.6%

Partership /
suppliers
organisation

59.3%

Avoid morally
questionable
business
66.8%

Humane treatment
of animals

66.4%

Clean
transportation

62.4%

Local
infrastructure

68.3%

Shareholder
voting rights

62.8%

Diversity
and inclusion

60.9%

Donation
to charity

55.5%

Combat against
global poverty

67.7%

Action against
climate change

69.5%

Quality
education

71.7%

1000 consumers
including 780 investors

Italy

Transparent
accounting

84.8%

Data
protection

82.3%

Fair 
pricing

80.9%

Marine life
conservation

80.6%

Cuts to pollution/
carbon emissions

80.6%

Sustainable
long-term growth

78.2%

Well-being
support

76.6%

Avoiding
water waste

76.6%

Company’s
ethical values

75.9%

High regard for 
sta� health / safety

78.8%

Natural capital
preservation

76.6%

Fair treatment
and remuneration

75.8%

Partership /
suppliers
organisation

62.6%

Avoid morally
questionable
business
73.6%

Humane treatment
of animals

74.8%

Clean
transportation

73.6%

Local
infrastructure

76.4%

Shareholder
voting rights

65.7%

Quality
education

75.3%

Diversity
and inclusion

69.4%

Donation
to charity

57.6%

Action against
climate change

77.0%

Combat against
global poverty

78.7%

Marine life
conservation

67.1%

Action against
climate change

69.4%

High regard for 
sta� health / safety

70.1%

Natural capital
preservation

67.2%

Fair treatment
and remuneration

66.0%

1000 consumers
including 930 investors

Singapore

Transparent
accounting

80.5%

Data
protection

80.3%

Avoiding
water waste

70.8%

Fair 
pricing

75.9%

Sustainable
long-term growth

71.8%

Company’s
ethical values

70.7%

Well-being
support

71.6%

Cuts to pollution/
carbon emissions

69.2%

Partership /
suppliers
organisation

65.3%

Avoid morally
questionable
business
65.6%

Clean
transportation

63.8%

Local
infrastructure

64.2%

Humane treatment
of animals

64.4%

Shareholder
voting rights

64.1%

Quality
education

65.1%

Diversity
and inclusion

61.7%

Donation
to charity

53.9%

Combat against
global poverty

64.1%

Marine life
conservation

68.2%

Avoiding
water waste

70.0%

Action against
climate change

68.7%

Cuts to pollution/
carbon emissions

73.8%

High regard for 
sta� health / safety

70.3%

Partership /
suppliers
organisation

67.9%

Natural capital
preservation

66.1%

Humane treatment
of animals

63.8%

Clean
transportation

62.6%

Fair treatment
and remuneration

67.6%

1000 consumers
including 980 investors

Hong Kong

Data 
protection

83.5%

Transparent
accounting

84.0%

Fair 
pricing

74.0%

Sustainable
long-term growth

79.7%

Company’s
ethical values

72.0%

Well-being
support

68.2%

Local
infrastructure

62.5%

Quality
education

61.0%

Diversity
and inclusion

59.9%

Combat against
global poverty

56.5%

Donation
to charity

48.4%

Avoid morally
questionable
business
65.6%

Shareholder
voting rights

62.3%

Avoiding
water waste

43.3%

High regard for 
sta� health / safety

43.8%

Natural capital
preservation

43.4%

Fair treatment
and remuneration

48.4%

1000 consumers
including 650 investors

Japan

Fair 
pricing

55.0%

Sustainable
long-term growth

55.7%

Transparent
accounting

61.5%

Data
protection

61.3%

Marine life
conservation

44.4%

Company’s
ethical values

51.2%

Well-being
support

44.2%

Cuts to pollution/
carbon emissions

43.5%

Partership /
suppliers
organisation

36.3%

Avoid morally
questionable
business
44.2%

Humane treatment
of animals

37.0%

Clean
transportation

39.1%

Local
infrastructure

32.4%

Shareholder
voting rights

37.4%

Quality
education

37.9%

Diversity
and inclusion

38.5%

Donation
to charity

24.1%

Combat against
global poverty

34.5%

Action against
climate change

41.7%

Marine life
conservation

88.6%

Sustainable
long-term growth

89.7%

Avoiding
water waste

90.4%

Natural capital
preservation

89.1%

Fair treatment
and remuneration

91.4%

1000 consumers
including 760 investors

Philippines 

Fair 
pricing

92.7%

Transparent
accounting

95.6%

Data
protection

95.5%

Company’s
ethical values

89.9%

High regard for 
sta� health / safety

93.1%

Well-being
support

91.7%

Cuts to pollution/
carbon emissions

88.9%

Partership /
suppliers
organisation

86.4%

Avoid morally
questionable
business
80.4%

Humane treatment
of animals

87.4%

Clean
transportation

86.7%

Local
infrastructure

85.2%

Shareholder
voting rights

85.9%

Diversity
and inclusion

83.8%

Donation
to charity

76.3%

Combat against
global poverty

86.3%

Quality
education

90.6%

Action against
climate change

88.0%

Marine life
conservation

79.2%

High regard for 
sta� health / safety

83.5%

Natural capital
preservation

85.8%

Fair treatment
and remuneration

80.6%

1000 consumers
including 870 investors

Avoiding
water waste

81.9%

Transparent
accounting

91.5%

Data
protection

92.8%

Sustainable
long-term growth

87.2%

Company’s
ethical values

86.3%

Combat against
global poverty

82.4%

Indonesia

Well-being
support

87.1%

Cuts to pollution/
carbon emissions

84.9%

Partership /
suppliers
organisation

78.4%

Avoid morally
questionable
business
81.5%

Clean
transportation

74.2%

Local
infrastructure

78.8%

Humane treatment
of animals

76.5%

Shareholder
voting rights

78.8%

Diversity
and inclusion

73.1%

87.6%

Quality
education

Donation
to charity

71.8%

Action against
climate change

80.9%

Marine life
conservation

84.8%

Avoiding
water waste

84.9%

High regard for 
sta� health / safety

88.5%

Natural capital
preservation

85.2%

Fair treatment
and remuneration

89.3%

1000 consumers
including 890 investors

Thailand 

Transparent
accounting

93.0%

Data
protection

93.6%

Fair 
pricing

88.9%

Fair 
pricing

82.1%

Sustainable
long-term growth

92.6%

Company’s
ethical values

86.6%

Well-being
support

89.7%

Cuts to pollution/
carbon emissions

89.5%

Partership /
suppliers
organisation

83.3%

Avoid morally
questionable
business
79.4%

Humane treatment
of animals

86.3%

Clean
transportation

85.1%

Local
infrastructure

85.9%

Diversity
and inclusion

81.1%

Donation
to charity

75.9%

Combat against
global poverty

82.5%

Action against
climate change

83.1%

Shareholder
voting rights

86.7%

Quality
education

88.2%
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Environmental Social Governace
How important would each of the following factors be to you personally 
if you were to invest in an ESG fund?

As a part of our most recent study on ESG investing, we asked 12,000 consumers 
from 12 countries spread across Europe and Asia, to rank the importance of ESG factors. 
The below infographic provides a full breakdown of their answers.

Capital at risk. The value of investments, and any income from them, may fall as well as rise and investors may get back less than they originally invested. Exchange-rate fluctuations may also a�ect the value of 
their investment. Due to this and the initial charge that is usually made, an investment is not usually suitable as a short-term holding. Past performance is not a guide to current or future performance, and any 
performance or return data displayed does not take into account commissions and costs incurred when issuing or redeeming units. References to league tables and awards are not an indicator of future 
performance or places in league tables or awards and should not be construed as an endorsement of any AXA IM company or their products or services. Please refer to the websites of the sponsors/ issuers for 
information regarding the criteria on which the awards/ratings are based.
Not for Retail distribution: This marketing communication is intended exclusively for Professional, Institutional or Wholesale Clients / Investors only, as defined by applicable local laws and regulation. 
Circulation must be restricted accordingly.
This marketing communication does not constitute on the part of AXA Investment Managers a solicitation or investment, legal or tax advice. This material does not contain su�icient information to support an 
investment decision. It has been established on the basis of data, projections, forecasts, anticipations, and hypothesis which are subjective. Its analysis and conclusions are the expression of an opinion, based on 
available data at a specific date. All information in this document is established on data made public by o�icial providers of economic and market statistics. AXA Investment Managers disclaims any and all liability 
relating to a decision based on or for reliance on this document. All exhibits included in this document, unless stated otherwise, are as of the publication date of this document.
Furthermore, due to the subjective nature of these opinions and analysis, these data, projections, forecasts, anticipations, hypothesis, etc. are not necessary used or followed by AXA IM’s portfolio management 
teams or its a�iliates, who may act based on their own opinions. Any reproduction of this information, in whole or in part is, unless otherwise authorised by AXA IM, prohibited. Due to its simplification, this 
document is partial and opinions, estimates and forecasts herein are subjective and subject to change without notice. There is no guarantee forecasts made will come to pass. Data, figures, declarations, analysis, 
predictions, and other information in this document is provided based on our state of knowledge at the time of creation of this document. Whilst every care is taken, no representation or warranty (including liability 
towards third parties), express or implied, is made as to the accuracy, reliability, or completeness of the information contained herein. Reliance upon information in this material is at the sole discretion of the 
recipient. This material does not contain su�icient information to support an investment decision.
Issued in the UK by AXA Investment Managers UK Limited, which is authorised and regulated by the Financial Conduct Authority in the UK. Registered in England and Wales No: 01431068. 
Registered O�ice: 22 Bishopsgate London EC2N 4BQ. In other jurisdictions, this document is issued by AXA Investment Managers SA’s a�iliates in those countries.


